
  [image: 1.png]







[image: ]









[image: ]









Book
Presentation

Book
Abstract

About the
Author

Important
Note About This Ebook

Summary of


Day 1:
Check your mind-set

Day 2: Set
clear marketing objectives

Day 3:
Research your market and competition

Day 4:
Think about your target market

Day 5:
Position your product or service

Day 6:
Become good at niche marketing

Day 7:
Develop a written marketing plan

Day 8:
Answer the question: “What’s in it for me?”

Day 9:
Build a brand and identity

Day 10:
Communicate your advantages compellingly

Day 11:
Develop your media plan

Day 12: Do
some business networking

Day 13:
Form some worthwhile strategic alliances

Day 14: Be
proactive about direct selling

Day 15:
Add telephone marketing to your arsenal

Day 16:
Develop your print materials

Day 17: Do
some direct mailing

Day 18:
Look at television and radio in more detail

Day 19:
Make your marketing different

Day 20:
Use public relations to best effect

Day 21:
Develop your own marketing calendar

Day 22:
Inject some novel and creative elements

Day 23:
Build a Web site

Day 24: Be
active in online marketing

Day 25:
Display at trade shows and expos

Day 26:
Use newsletters to build relationships

Day 27:
Plan your marketing budget

Day 28:
Implement your marketing plan

Day 29:
Avoid complacency in your marketing

Day 30:
Never stop enhancing all marketing ideas




Book Presentation

Guerrilla Marketing In 30 Days
by Jay Levinson and Al Lautenslager

Book Abstract

MAIN IDEA

With 30 days of consistent effort, you can
upgrade and enhance your organization’s entire approach to
marketing.

The guerrilla marketing creed is that it’s
possible to achieve conventional aims (like sales and profits)
using unconventional methods (like investing energy in your
marketing and not just more money). When it comes to marketing, the
missing “secret sauce” is usually implementation rather than
conceptualization. Loads of people spend all their time getting in
position to start marketing when in reality they should be just
getting into action. Energy, passion and enthusiasm can cover up a
lot of gaps in your marketing know-how.

Guerrilla marketers take the time to decide where
they want to do business. They don’t even attempt to be everything
to everyone. Instead, guerrillas focus on one part of the
marketplace and serve that segment as well as possible. When it
comes to marketing, knowing where you don’t want to play is just as
important if not more so than knowing where to play.

Guerrilla marketers also view marketing as an
investment rather than an expense. F [...]
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