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    Amazon
is the greatest product search engine in the world. The majority of
product searches start on e-commerce sites such as Amazon nowadays.
Three times more user search for products on Amazon than they do on
Google. SEO (Search Engine Optimization) is well-known to website
owners for quite a long time. Hundreds of books have been written on
the topic of Google SEO to improve ranking and gain more web traffic.
  


 



Though,
Amazon works with a search engine as well in order to decide which of
the millions of product available on their marketplace deserve to be
shown when a buyer enters a certain keyphrase. To not get wasted in
the no man's land of the search results, Amazon sellers need to know
what and how buyers search for products and what makes them purchase
eventually. 


 



However,
I have some good and some bad news for you. The bad news first. Since
Amazon is the biggest player in the field, competition is as huge as
nowhere else in e-commerce. Many sellers entered the marketplace “war
zone” with high expectations and big dollar signs in their eyes but
needed to realize that they were eaten alive by their competitors.
Many sellers have given up their dream of being a successful and
independent Amazon seller. With dreams and mental warehouse filled
with frustration succumbed to the pressure of their rivals. 


 



I
don’t want this happening to you. 


 




  
    Offering
high-quality products is essential but only having a good product to
sell isn’t good enough today. Whenever a potential buyer enters a
keyword in the search bar thousands, sometimes millions of products,
compete for the profit generating rankings on the first page of the
search results. Unfortunately, often times not the seller with the
best product wins the struggle, but those who have optimized their
listings for the algorithm to rank them best.
  


 



Ok,
enough of that negative news. I have promised you some good news as
well, right? Unlike to Google SEO, most Amazon sellers don’t know
about marketplace SEO or don’t know how to optimize their listings
for the Amazon algorithm. The likelihood that your competitor uses
active SEO is relatively low, but this could change in the near
future. So with the simple guidance you get in this book you can give
your products a huge boost in the rankings. 


 




Who
Should Read this Book?



  
    This
book is written for Amazon sellers that don’t want to rely on luck
or chance when it comes to their online business. If you have to
offer a valuable product and an interest in making customers happy
your products shouldn’t get lost in the search results abyss far
away from the first page. With the simple optimization tactics, your
products have the chance to be exposed to more buyers which will
result in more sales and greater profit for you to make your dream of
a successful Amazon business come true.
  


 





 




                
                

                
            

            
        

    


Amazon SEO vs. Google SEO










Google and Amazon both are using search engines for
their businesses. Though, their business goal are totally
different. In this chapter, you’ll learn the basic differences and
what these differences have to do with the techniques provided in
this book.




Commonalities

Amazon as well as Google
use search engines to supply users with search results. Google
provides web-related information like websites or pictures and
Amazon shows products that people can purchase. Also, both
algorithms are secret, and now one has decoded them entirely. They
get updated and refined continuously in order to provide more
accurate results to their customers.




One thing holds true for
Amazon and Google equally, who is on top wins and gets the most
traffic or sales, respectively. In order to get ranked better
optimization strategies can be applied to both search engines,
though, not the same.




Differences

The differences are the
cause that decides how SEO is done for each of the search engines.
We w [...]


















